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THE LIQUOR HEARING 
By Dan L. Thrapp 


Whittier’s court room was comfortably filled the other 
day at a protest hearing on the issuance of a liquor package 
sale license to the new Better Foods Market, opened this 
month on Whittier Blvd. at Broadway. Those in the audi- 
ence (with one or two exceptions) seemed at least well into 
middle age, and in fact one got the impression that this 
was an old-timers’ assault on the insidious creeping into 
Whittier of what is sometimes referred to as “the liquor 
traffic.’ However, it developed that few of those present 
were from the area to be served by the store and that few 
intended to trade there whether the license were issued or 
not, and this may have influenced the hearing. There also 
seemed to be some lack of forethought on the part of those 
in the audience, and while many indicated ‘that they came 
to voice their protest in person, when the time came to do 
so they found that they had nothing to add to what the 
formal witnesses had said. This made the hearing somewhat 
one-sided. 

THE CAST 

On the right of the raised platform where the city council 
meets sat Police Chief O. C. Smith, who had lodged the 
formal protest, Assistant City Attorney William M. Lassle- 
ben, Jr., and the Reverend S. J. Russell Ensign, pastor of 
the First Presbyterian church, the proximity of which to 
the proposed package store soon became a moot point. At 
the center sat Joseph S. Akers, the hearing referee for the 
Board of Equalization. At the left J. William Jensen, general 
supervisor for the Better Foods store chain, tilted comfort- 
ably in his chair while the attorney for his side, Chester 
Lappen, took careful notes and paid close attention to the 
proceedings.. Witnesses sat within the semicircle made by 
the officials’ tables while across a smaller table sat the 
official reporter, equipped with a mechnical stenographer. 

Mr. Akers opened the proceedings by announcing what the 
meeting was about. Several in the audience, who may not 
have known, cupped hands to ears, although that was 
hardly necessary when Mr. Akers spoke, because he has a 
loud, clear and sometimes impatient voice. He read a protest 
filed by the Whittier City Council, pointing out the prox- 
imity of various other liquor dispensaries. The protest also 
mentioned the location of the First Presbyterian church at 
524 El] Rancho Dr. Then Mr. Akers asked all present who 
expected to testify to stand and be sworn. This caused some 
confusion. A good many stood up, some of whom apparent- 
ly had not heard Mr. Akers clearly. For instance, one man 
pulled his lady companion back into her seat and loudly 
whispered: “You aren’t going to testify—and get her down, 
too,’ so the lady punched another woman, possibly her 
sister, and hissed: “Sit down—this is for those who are 
going to testify.” The oath was being administered, mean- 
while, and then everyone re-seated themselves. It was 10:10 
a.m. The first witness was called. 

FIVE PACKAGE STORES IN AREA 

This was Mr. Charles Meade from the liquor control 
office at Los Angeles; he had prepared two maps showing 
in considerable detail the surroundings of the store in ques- 
tion. Mr. Meade, a tanned and healthy looking man, wore 
a conservatively checked sports coat and dark trousers. 
He obviously was quite used to this sort of hearing and had 
anticipated most of the questions he was asked. One of his 
maps was handed to the Smith-Lassleben side for perusal, 
while Mr. Meade studied the other while answering ques- 
tions. The day was quite warm and the windows had been 
opened, so the noises of street traffic often drowned out the 
low-voiced testimony in which he described, in feet and 
compass directions, the surroundings of the new Better 
Foods market. Mr. Akers guided this testimony with well 
put questions and comments. When Mr. Meade brought out 
that five liquor stores already had been licensed in the area 
under discussion, his comment elicited a few discreet snorts 
and an ironic laugh or two from the audience, disturbances 
which were overlooked by the bench. Most of his testimony, 
however, centered about the church-market proximity. 

CHURCH-PACAKAGE DISTANCE ANALYZED 

“What is the distance—the airline distance from the near- 
est corner of the applicant’s building to the closest portion 
of the church property ?” Mr. Akers asked. Mr. Meade said 
it was 490 feet; he had anticipated that question, since state 
law provides a minimum airline distance between liquor 
stores and churches taking into account no doybt future 
transportation possibilities. Now, Mr. Akers wanted to 
know, what was the airline distance from the applicant’s 
building to the church building? To the entrance, Mr. 
Meade said, it was 580 feet. The relentless Mr. Akers then 
desired to learn the shortest traversable distance between 
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buildings and Mr. Meade said that from entrance to en- 
trance was approximately 800 feet (not too far to carry a 
fifth, judging from the sub rosa comments of the audience). 
Mr. Meade described this 800-foot route in detail, and in 
reply to repeated demands of Mr. Akers, said there were no 
other churches and no schools, playgrounds or hospitals 
any closer to the establishment in question. He then was 
turned over to the mercies of Mr. Lassleben. for cross- 
examination. Most of the audience continued to follow 
intently the discussion, although one or two had remem- 
bered errands and were forced to leave. 
COUNTY STORE, CITY PROTEST 

Mr. Lassleben, a serious-minded, blonde young man, was 
interested in learning how Mr. Meade had measured the 
600 and 1,000 foot distances (both legally important) from 
the store and Mr. Meade explained he had used both the 
east and west walls for starting points, so as to measure 
the full distance from the walls of the store. Mr. Lassleben 
then asked, “When making your visitation were you able 
to discern” the distances between stores which had licenses 
to sell liquor? This Mr. Meade had not done, but fortun- 
ately his maps were drawn to scale; Mr. Akers handed him 
a ruler and hé methodically measured the distances between 
stores, announcing his findings as he did so. Mr. Lassleben 
could probably have done this himself, but he didn’t seem 
to have a ruler. 

It now was Mr. Lappen’s turn. Mr. Lappen has a 
resonant voice which belies his ‘otherwise rather meek ap- 
pearance. He promptly went on record as objecting to the 
whole hearing since, he pointed out, the proposed market 
was in the county and here it was the city council pro- 
testing one feature.of its inventory. His objection, however, 
was merely a matter of form and scarcely delayed the pro- 
ceedings a minute. 

QUADRUPLE PLAN 

In order to better question Mr. et fe Mr. Lappen 
needed one of the two maps and Mr. Meade started to 
offer his. Mr. Lassleben then offered his map to anyone and 
Mr. Lappen walked behind Mr. Akers to get Mr. Lassle- 
ben’s, but Mr. Meade took that and then had two. He 
offered one to Mr. Lappen, but Mr. Akers, who was in the 
middle, took that one and as Mr. Lappen reached for the 
one Mr. Lassleben had handed to Mr. Meade, Mr. Akers 
got to him first with the one Mr. Meade had handed him, 
so things settled down with Mr. Meade and Mr. Lappen 
each in possession of a map. The audience had tittered a 
bit at the confusion, but it was all good fun and there was 
no need to call for order. 

Referee Akers suddenly asked if one could see the appli- 
cant’s property from the church and that opened a new 
line for discussion. There was a great to-do about whether 
it was possible to see any part of any liquor store from any 
part of the church property, the discussion hampered by 
the fact that few present had ever really tried to see a liquor 
store from the church, or vice versa. During this spirited 
interchange, the Rev. Ensign paid good-humored attention, 
but took no actual part. It was decided to accept one map 
as evidence and Mr. Lassleben suggested that the two be 
compared to make sure they were identical. This took 
scarcely ten minutes. Jensen and Chief Smith, witnesses not 
yet called, rocked back and forth in their chairs, not greatly 
interested in this phase and the chief, as a matter of fact, 
seemed to be pondering some police business far away from 
the meeting in progress. Mr. Lassleben however, called Mr. 
Smith immediately as his first—and only—witness, explain- 
ing rather abashedly that since Mr. Meade had been so 
thorough in his description of the area, Chief Smith would 
have little left to describe except traffic in that vicinity. 
Mr. Smith said it was fierce, and growing worse. 

CITY’S PROTEST ROUTINE 

In cross examination, Mr. Lappen brought out from the 
officer that since 1940 the city council had always protested 
the issuing of new liquor licenses. It was a matter of 
policy, the Chief said. Not a very boisterous man, Mr. 
Smith was difficult to hear, since he sat with his back to 
the audience, speaking directly to the referee. There were 
a few low grumblings about this from the audience, but 
Mr. Akers may not have heard them. 

Mr. Akers seemed somewhat surprised that there were 
no more witnesses for the city, but asked the Rev. Ensign 
to take the stand, if he wished. The pastor, dressed nattily 
in blue suit, striped blue shirt and mostly-blue tie, spoke 
briefly, saying it was a matter of policy of his church to 
oppose issuance of liquor licenses and stressing the many 
youth activities undertaken by his church so many feet 
airline from the proposed package counter. The audience, 
thinning now that the lunch hour was approaching, looked 
a bit grim while the minister testified and there was some 
pretty ironic laughter as the Rev. Ensign said he didn’t 
know whether a liquor store could be seen from his church 
and indicated strongly that that was not the point anyway. 

J. G. WHITTIER WOULD HAVE DISAPPROVED 

When he concluded, Referee Akers stood up to count 
those present, arriving at a figure of about fifty, and again 
asked Mr. Lassleben if any had been subpenaed by the city. 
Assured that none had been and recalling with perhaps 
some trepidation the large number who had arisen to be 
sworn, Mr. Akers glanced at his wrist watch, then at the 
wall clock behind him and asked if any present represented 
organized groups, emphasizing the qualification rather 
strongly. A small, determined young woman (about the 
only young person remaining) marched to the stand, She 
was Mrs. Albert E. Jenkins, wife of the pastor of the St. 
Matthias Episcopal Church, said she represented the Whit- 
tier Council of Church Women. She registeréd her protest 
quite decisively, if briefly. Arthur C. Brown, an elderly 
gentleman who said he represented the Whittier District 
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Fabulous 
Frank Urich 


A Glimpse of the Controversial Whittierite Who Did 
to the Three-Pump Filling Station What the Super- 
market Did to the Corner Grocer 


The handful of Whittier oldtimers who make a profession of extolling “our 
friendly city”? where controversy and strife are—or were—unknown may be 
disturbed to know that one of their fellow-citizens has caused more outcry 
and gnashing of teeth in the West Coast gasoline-selling business than almost 
anyone else in its turbulent history. 

This pioneer or trouble-maker, savior or subversive, All-American or un- 
American, business genius or cutthroat competitor—depending on where you 
stand—is so placid, however, that it is no wonder the oldtimers have not un- 
masked him for the firebrand he must be. National Petroleum News recently 
described him in this way: 

“You might picture the fellow who opened the first self-service station in 
California in 1947 and who in three years has built a chain of 16 stations 
doing 2,000,000 gallons per month as a high-pressure, stem-winding, hell-bent- 
for-election extrovert. 

“Then you meet George (Frank) Urich, and you find a man of medium 
build, conservatively dressed, and so soft-spoken and so calm that you wonder 
whether you’ve gotten into the right office. Later you learn from his associates 
that he has never raised his voice to a shout, has never been visibly angry to 
an employe, competitor or supplier.” 

The Gasoline Revolution 

What Frank Urich did to cause so much hubbub, however, was not simply 
to open a unique kind of filling station. He introduced a new way to sell 
gasoline that is causing a marketing revolution affecting a large portion of 
the multi-million dollar gasoline retailing business. But multi-million dollar 
businesses do not like marketing revolutions, especially when their six or seven- 
figure investment in conventional service stations is threatened. That, briefly, 
is why Frank is a controversial personage in the gasoline business. 

It is in the nature of pioneers to upset the status quo: Ford raised hob 
with the buggy business, TV has jostled radio, this year’s dresses boast a 
Look that makes the New Look passe. The man who has his money tied up 
in buggies, radios or the wrong length of skirts naturally resists the pioneer. 
Frank chose to pioneer in a business full of self-made, hard-hitting business- 
men like himself. So when, in May, 1947, he opened a self-serve station that 
in three months was selling about half a million gallons per month, opposition 
was sudden and fierce. 

It developed after competitors, including major oil companies and _ their 
conventional service stations, spent many tedious days trying to find out 
whether the freak station—on Atlantic Blvd. in East Los Angeles—was 
doing enough business to be rated as a menace. It was. Motorists swarmed 
to buy gasoline for a nickel-per-gallon under prevailing prices. They liked 
driving up to one of the 18 pumps, spending a couple of minutes fueling up 
and then paying pretty, white-clad girl attendants who obligingly rollerskated 
over to collect. 

Customers Stacked Up 

There were as many as 40 and 50 cars in the station simultaneously, and 
sometimes there was even a waiting line on the street outside. The young 
station’s major problem was traffic direction. Sometimes there were five col- 
lisions daily among eager buyers in addition to pile-ups on the street among 
overly curious passing motorists. So numerous were the scouts for rival com- 
panies that it was impossible to park across the street. The scouts would care- 
fully count cars filling their tanks, estimate the gallonage and report the day’s 
total to their bosses. 

They also counted tank-truck deliveries to the station’s underground storage 
tanks, so Frank occasionally drove in a truck, stuck its: nozzle in a full tank 
and industriously made a fake delivery. As a result some rivals got reports 
that the phenomenal new station was doing a million-gallon per month busi- 
ness. To vary the diet, Urich employees would use the station’s PA system 
to broadcast accurate hourly sales to the spotters across the street. 

Serve yourself’s early success brought other results. Some Urich employees 
were pummeled by a gang of thugs. Frank and Sales Manager Hugh Lacy 
were harassed by threatening phone calls until Lacy finally had to get a gun 
permit. But self-serve stations were opening by the hundreds and quickly be- 
came much too important an economic fact of life to be scared off by hired 
rough stuff. Then opposition took a subtler, more dangerous turn. In Long 
Beach 104 conventional station operators petitioned the city council to ban 
self-serves. Their move failed, but the idea mushroomed through California and 
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There’s never a dull moment at a serve yourself station. 


then other states. Soon countless cities and towns passed ordinances prohibit- 
ing anyone other than the owner or proprietor of a station to fill a tank. 

Not all oilmen condoned this method, however. Harry Kennedy, vice-presi- 
dent of Continental Oil Co. was quoted by the magazine Oil Forum as con- 
demning attempts to eliminate competition by legislation. As soon as laws 
are written to kill competition, free enterprise also is killed, he commented in 
reference to efforts to stigmatize self-serve stations as fire hazards. 

Et Tu, Whittier! 

The bans followed a pattern. Conventional station owners got local officials 
to regard self-serves as fire hazards. The ordinance would follow, sometimes 
on the recommendation of the fire chief, sometimes without it. Whittier was 
no exception, even though one of its own residents had originated the idea. 
In most cases the bans were enacted before self-serve came to town, but in 
Arcadia the council outlawed self-service after Urich had invested $65,000 in 
a station at 415 E. Huntington Dr. By this time, Urich and other self-serve 
operators had banded together in the Serve Yourself Gas Stations Association, 
Inc. With former radio commentator Dan Lundberg as its articulate spokes- 
man, the group successfully fought the bans in many towns where they had 
been invoked. 

Urich himself took the offensive in Arcadia. In a full-page ad in the Arcadia 
Tribune and News, Urich told how he built the station with the sanction of 
the fire chief and city attorney, only to have to operate it in the conventional 
manner because of “short-sighted pressure by other elements.” Urich wrote, 
“Self-service means you do your own work . . . you earn the nickel you save 
on each gallon... You get the saving because I can afford to pay you to wipe 
your own windshield, fill your own radiator, and check your tires.” He drew 
a parallel with the advent of the home permanent wave, pointing out that 25 
states tried to outlaw it before it became a fixture in the American beauty 
business. 


His appeal worked. Within three months the council reversed itself and 
self-service flourished in Arcadia. However, it is still prohibited as an alleged 
fire hazard in many areas, notably in the city of Los Angeles. The self-serves 
have made strenuous efforts to prove themselves as safe and possibly safer 
than conventional stations. Prominent signs on each island warn motorists 
against smoking and remind them to stop their engines. Fire extinguishers are 
everywhere. Public address systems are kept permanently on in case rule- 
breaking customers need to be cautioned. Safety nozzles make spillage in- 
frequent. 

During the height of the tension Urich’s enemies sent “plants” into his 
stations with cigarettes dangling from their mouths. In return the self-serves 
used telephoto lens to photograph customers detected smoking in conventional 
stations. One Urich customer who angrily asserted his right to smoke where 
he pleased was reported by a girl attendant and later fined $50. Ironically, 
there is no state law against smoking in service stations, but all local fire de- 
partments enforce their own measures against it. 

When the first Urich self-serve opened, few realized that a revolution in 
gasoline merchandising was taking place. The self-serve has proved revolu- 
tionary because (1) it is easy to see from the highway (2) it is easy to get 
into (one Utah 32-pump station is big enough to be entered at 70 m.p.h.) 
(3) there is no waiting (4) it is usually busy—important to the station because 
motorists prefer a busy (but not too busy) station (5) it takes less time to 
fill up and get out (6) prices usually are lower (7) air, water and windshield 
cleaning facilities are set away from the pumps, permitting rapid turnover 
(8) it has glamor—girl attendants, music, bright lights, mass appeal. 

Intentionally or not, Frank did to the service station what the super- 
market had done to the corner grocery store. He was able to operate his 
stations more economically, though their original cost was much greater. 
Where conventional stations required one employee for each 4,000 gallons 
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Press clippings show how self-serve was under constant fire in its infancy. Many 
local ordinances still forbid it. 


sold, self-service stations managed with one employee for each 20-25,000 gal- 
lons. They saved too, because their volume sales meant tank trucks could 
discharge entire loads at a single destination. In fact, three of his stations 
have sold 1,500,000 in a month—as much as 150 conventional stations. 

He had also converted the filling station from a leisurely, chatty place of 
business to a high-traffic, high-speed operation. Since any merchant thrives in 
a traffic location, Frank aimed at cashing in on the hundreds of cars that 
patronized his stations each day. His battle cry was sounded by Lacy who 
announced, ‘‘Now we’re going after the motorist’s entire automotive dollar, 
not just his gasoline money.” Quoted in National Petroleum News, he added, 
“Our purpose is to develop serve-yourself stations with their fabulous gallon- 
age into one-stop operations.” And Frank told the magazine, “The motorist 
can stay for a shopping expedition if he likes. We aspire to become a Sears, 
Roebuck & Co. on a small scale.” The Urich organization can back his ambition 
with the record of being the nation’s largest budget plan retailer of B. F. 
Goodrich products. 

Since the self-serve boom began it has changed its course several times. At 
first the new stations sold only gasoline and oil. Later, they began selling tires, 
batteries and accessories, and performed lubrication and oil changes. At first, 
the self-serves had a decisive’ price advantage over the conventional outlets 
for major oil companies but this was partly due to a gasoline surplus and price 
wars, and partly to the fact that Urich and other prominent self-servers con- 
trolled small independent refineries—their main source of supply. Today the 
price differential is not as pronounced. At first, self-serves scorned to perform 
the slightest service for the motorist. Today some of them fill tanks, leaving 
the windshield, radiator and tires to the motorist. Even Urich’s new station 
in E] Centro provides complete service (a city ordinance outlaws self-serves). 

Majors Are Envious 

Such stations are now known as multi-pumps since they have the physical 
layout—but not the lack of service—of the self-serves. They are becoming 
increasingly popular with the major companies which have gazed .enviously 
at the Urich-type operation, hesitating to venture into self-service mainly 
because of their tremendous investment in conventional stations. 

Frank, like other pioneers, had predecessors who covered the same ground. 
A self-serve in Indiana appeared over two decades ago and multi-pump stations 
—featuring lots of service—appeared in the Midwest about the same time. His 
contribution seems to have been combining the two and locating the result in 
the gasoline-thirsty Los Angeles area. In retrospect, it looks like a formula 
that couldn’t fail. He had been mulling over thé idea for some time before 
trying it out. “If people save money by serving themselves at a cafeteria, 
why can’t they serve themselves gasoline and save?” he mused. 

There had been plenty of time to think about it. Frank had 17 years of 
selling gasoline behind him when self-serve started and, though he was only 
41 at the time, he had been working since the age of 12. He was born in 1906 
in Pittsburgh, where his father owned a small hotel. The panic of 1907 sent 
the Urichs and their eight children back to a Maryland farm, There, Frank 
ran a trap line every day, selling fox, ‘coon and skunk pelts for spending 
money. When he was 12 things were tough so he went to work cutting logs 
to shore up mine tunnels in mountainous Western Maryland. 

Three years later he was working up to 12 hours a day in the Pennsylvania 
coal mines. Along with his older brother Bill, he earned a dollar an hour, 
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plus $7 per day for duty on the emergency squad that cleared tunnels after 
cave-ins. Making $16-$20 daily, they paid off the family mortgage in 18 
months. Once Frank was imprisoned for 36 hours behind a cave-in with just 
a horse for company. 

After three years the mine shut down—“I might have been there yet if it 
hadn’t—I still have friends there,’ he says—and the two brothers went to 
Akron to work in the rubber industry. Frank worked an evening shift at 
Firestone and simultaneously held down an eight-hour job at the Mohawk 
Tire Co. for which Bill had to “hire in” because he was too young. The 
brothers saved enough money to take long vacations. When they were broke, 
which was often, they worked as migratory harvest hands and ambled through 


all 48 states. Candy Is Dandy 

Goodrich was opening a new plant at Olympic Blvd. in Los Angeles and 
the youths wangled transfers to it. They took six months getting from Akron 
to the West Coast—“We spent our money on women as fast as we made it— 
that’s why we had to harvest.” Once settled here, Frank—by now a tire- 
building inspector—saved enough to buy a shiny, new car. He spent a good 
deal of spare time around the candy counter of the S. H. Kress store in East 
Los Angeles. The attraction was not candy, but a handsome salesgirl named 
Elva. “I think she fell for my car,” Frank likes to say; whatever the reason 
the two were married in 1930. 

The marriage had a rough start. Frank developed a severe allergy to rubber 
that caused his arms, legs and neck to break out with itching, burning sores. 
All his money went for doctors’ bills, then, and he was told, “If you want to 
live, better get another job—out of doors.” So he looked for a filling station, 
found one at Greenleaf and Whittier Blvd., went in and awakened its pro- 
prietor, paid him a month’s rent with $50 borrowed from Bill and bought 
the inventory with $75—also borrowed. 

He was in business for himself. The first day the station sold 40 gallons, 
the second 30. “But I couldn’t say ‘I quit.’ I had a $75 note coming up in 
30 days.” By working 16 to 18 hours a day Frank managed to boost his daily 
sales to 100 gallons. “I couldn’t take it,” he says. So Bill worked a shift after 
getting off his Goodrich job and Elva kept on bringing in $22 weekly from 
the candy counter. After awhile Frank realized that there wasn’t a single 
station open late at night from Fullerton to East Los Angeles, so a third man 
was added and the station never closed. 

Buy Station Site 

A couple of years later when sales had improved considerably, Frank’s land- 
lord told him the rent was going up to $300 monthly. He was Pat McMahan, 
one of the founders of the furniture chain. “But I’ll sell it to you for $260,” 
he added. Frank couldn’t afford to say no. He prospered enough so that he 
could lease the opposite corner from Carl Trueblood, a Texaco dealer. Bill 
ran the new station and the Urich stations, with their increased purchasing 
power, began to buy gasoline cheaper from the small, independent refineries. 
Brother Al, 10 years younger, was put in charge of the original station (it 
sells up to 00,000 gallons monthly today) and Frank opened a third station 
in East Los Angeles. 

From then on he bought or leased station after station until he had 22. 
He bought a tank truck and purchased his gasoline at the refinery and gave 
it his own brand name: Ben-Hur. Following a policy of plowing earnings back 
into the business was a necessity in the Thirties—‘‘the only way you could 
borrow money was to show the bank you didn’t need it. All we needed, 
though, was a month’s rent for a station. We would rent a station, lease it 
back to its operator and thus insure a market for our gasoline.” 

Frank had done some professional boxing (his real name, George Rudolph, 
gave way to Frank when he fought as a last-minute substitute for a boxer 
named Frankie Bliss) and learned how to be fast on his feet. So when the 
war came and gasoline and men were short, he shut down all but two stations 
and bought a dozen rickety buses. With them he hauled war workers to the 
Terminal Island shipyards. According to ex-Mayor Frank Chandler, who drove 
one of them before and after running his insurance business, it was never 
quite certain whether the buses would reach their destinations. 

“The buses were a headache,” Frank recalls, “so I sold them and bought 
12 dump trucks. Some of them had to be assembled from spare parts. We 


URRY 


el" 


Urich-Gibbs showroom site. Gasoline sold for 8 9/10 cents, brands were mixed. 


hauled gravel for building the Inyokern and Port Hueneme bases.” After the 
war, before the market on used trucks went to pot, Frank sold them and used 
the proceeds to establish the Urich-Gibbs Lincoln-Mercury concern on the 
site of his second station. By mid-1947 his stations had grown to 22 again. 
The self-serve had opened but the automobile business looked promising. 
Again fast on his feet, Frank sold 20 stations to the Hancock Oil Co. for 
$50,000. But Hancock didn’t want the self-serve. 

Soon it was selling twice as much gasoline as the 22 conventional Urich 
stations had sold together. And in the four years that followed, the Urich 
chain grew to 22 stations again. They sell around 2,000,000 gallons per month. 

Mild, unassuming Frank today is well fixed by anyone’s standard. In 
partnership with Al, he owns Urich’s Stations, the gasoline outlet and retail 
store on S. Greenleaf. Urich’s Serve Yourself Stations, owned in its entirety by 
Frank and Elva, is the corporation that operates the chain of self-serves (Bill 
owns three of them). Frank owns 51% of the Urich-Gibbs dealership and a 
similar share of Urich-Nelson, a Mercury outlet in East Los Angeles. He also 
owns 30% of the Eureka refinery, producing 1,500,000 gallons of gasoline 
monthly in Signal Hill, and 100% of the Ben-Hur Oil Co., which hopes to be 
a crude oil producer (record so far: two wholly owned dry holes, partial 
interest in several others). To complete the oil cycle, he owns a tank-truck 
company and an oil products bulk plant. 

Enjoys Driving Tank Trucks 

The ex-trapper, coal miner, tire builder, farmhand and gas station attendant 
has come a long way in a comparatively short time but success does not seem 
to have changed his friendly, easy-going nature. He is still informal enough 
so that associates can put their feet-on his desk. Although he heads five or 
six prosperous companies, he answers the phone himself when his switchboard 
closes at five. Until last year he insisted on driving one of the huge truck-and- 
trailer gasoline carriers. His private life is spent quietly with Elva and their 
children, Jack, 16, and Joann, 11—generally watching television. He neither 
drinks nor smokes, and when he is profane he never cusses. 

He smiles easily, which is probably an indication of fairly strong nerves. 
In his position they have to be. Even in the most strenuous periods of self- 
serve’s early life, he was celebrated among his employees for never losing any 
sleep over business crises. That was when, typically, a major-oil company 
executive labeled self-serve ‘“a new form of chisel,’”’ when some unions favored 
it because it brought cheaper gas while others opposed it because it cut down 
on attendants and truck drivers, and when Wiley Jones, an economics profes- 
sor at U.C.L.A., proclaimed, “The psychological aspects of serve-yourself 
stations have no answer, competitively speaking.” 

Frank would be inclined to agree, but if the professor proves to be mistaken, 
the future will undoubtedly find him in a new field: still calm, still fast on 
his feet and still controversial! 


Attention! 


If you are thinking about buying or selling a house, lot or 
business property... 


We ask you to consider three cogent reasons for letting the 
C. Orin Swain organization represent you: 


1. Integrity—Mr. Swain and his associates adhere unswerv- 
ingly to the rigid code of ethics of the National Association of 
Real Estate Boards. 


2. Experience—The Swain organization includes six com- 
petent, qualified real estate specialists to serve you effectively 
and courteously. 


3. Whittier—This is a Whittier firm, and there is no finer 
community in which to own a home. Indeed, the satisfied Whit- 
tier homeowner is the best salesman for this or any other member 
of the Whittier Real Estate Board. 


So—When you think of real estate, see Orin Swain! 


C. ORIN SWAIN 


REALTOR - BUILDER 
Member of Whittier Multiple Listing Service 


14136 E. Whittier Blvd. 
240 E. Philadelphia St. 


OXford 4-6012 
OXford 4-2024 
SUBDIVISION PROPERTY 


BUILDING SITES e¢ FINE HOMES °¢ 
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DARING MALE HAIR-DO MAY SOMEDAY BE HISTORY-Soon, we hope! 


THE FLAT-TOP, modelled here by Peter Turnquist, SPITCURL-SIDEBURNS were raised in matter of six NORMAN BEARDEN, 16, sees no paradox in fact 
isn’t easy to accomplish. The hair must be of correct month by Harvey Lenning with coaching by Barber Nolan that while girls’ hair is shortening, boys’ hair this summer 
rigidity and, in clipping, care must be taken to preserve Gatewood. Problem here is not growth, but arrangement is doing this. 
the mesa-like appearance. Electric hedge-trimmers will and Harvey had plenty of time for that, since rheumatic 
do. fever kept him bedfast for many weeks. 


COMBINATION CREW-job and cultivated side-locks THE HAIR just grew; the peroxide was added on DANNY KAYE influence here is striking, although 


seems to defeat purpose of both, but satisfies Jerry John- purpose. A scalp-lock like this might have had bullish boys claim they thought this up independently. 
son, who says it’s ‘‘cool on top and attractive on sides.”’ effect on Indian market a century ago, but boys admit 
its effect on today’s girls is distinctly bearish. 

These pictures are intended, not for today’s readers, but for the Mohican style pictured on page 10. Perhaps we should be thankful 
historians of future generations who will be probing for material on that we live in a land where our young people can do what they like 
the manners and mores of Americans in mid-twentieth century. Seems to their hair, even to the point of self-mutilation, without government 
that our young men are not of one mind on exactly how a gentleman's (or parental) intervention. So, historians, please regard these pictures 
hair-do should look. On the general topic of hair, some are for it, others as a tribute to the freedom of masculine coiffure, circa mid-1951l, 
against it. Still others can’t make up their minds, accounting for the Whittier, Calif. 1! 
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he retrigerator that will serve you better 
and folease you many years (anger. 


a WF “An - 
7. ~ Frigidaire 


Made for once-a-week shopping! 


fact 
nmer 


Beautiful 8-1/10 cu. ft. Master Model has full-width Super-Freezer Prigidaire Standard Frigidaire De Luxe Frigidaire Imperial 

Chest, aluminum shelves, twin Hydrators. Lets you do your heavy 8-2/10 cu. ft. economy- 9 and 10-7/10 cu. ft. sizes, 10 cu. ft. size. Finest made! 

shopping once a week when stores aren't crowded. Priced at $287.75 priced, family-size model full-width Syper-Freezer Has separate, near-zero 
only... $244.75 Chests... $345.75 Locker-Top $495.75 


There’s a model—a size—and a price for you! 


CHECK THESE 20 REASONS WHY FRIGIDAIRE IS YOUR BEST BUY! 


More storage Safe cold, top Big freezer © More convenience  Bin-size Hydrators 
space in the same to bottom, in space for all your —a place for keep fruits and 
kitchen space hottest weather frozen foods everything vegetables fresh 


Regardless of size or price, every Frigidaire gives you: 


ee e Beautiful styling by Ray- © Convenient, fiat top 
mond) bowwy e Ball-bearing door hinges 
America’s No. 1 Refrigerator e Lifetime Porcelain inte- 4 Freon—the safe refrig- 
rior — acid resisting erant 
@ @ @ Q © Durable Dulux exterior ° Sag-proof door 
Dependable Sturdy, lasting Quickube Ice * Positive-closing, easy- ° Automatic interior light 
Meter-Miser cuts quality — Trays give instant open door latch e Extra-thick insulation 
current costs inside and out ice service e Simplified Cold-Control ¢ Made by General Motors 
Gs, 
ae MENTION THIS AD AT BECK'S OR BRAND'S 
AND RECEIVE FREE THIS COLD GAUGE 
ough 


..  BRAND’S BECK’S 
= ELECTRIC SHOP FINER APPLIANCES 


1515 W. Whittier Blvd. 4-3042 158 N. Greenleaf 4-3945 


| 
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1951 MERIT AWARD 


AMERICAN 
SOCIETY OF INDUSTRIAL ENGINEERS 


Westinghouse 


Laundromat 


f a4] 


\ : 


}NDUSTRIAL/ 
/| 


| 43 
3 ~~ 
MOHICAN CUT, worn by Robert Topartzer, is perhaps most daring of contemporary 
styles. This one, regrettably, was photographed after the hair had a couple of weeks 

to grow back in. One local barber reported that he barely managed to talk two boys tin 

out of Mohicans the other day. If this is not Whittier’s only Mohican, let others stand Ko 

up and be counted and—if they come to The Pictorial—photographed as well. | mc 

di 

by 

the 

BF 

by 

” ae ee | 
| ‘ 
The ONLY Washer with an 
@ @ = 
Agitator Action 
... That Safely Washes 
Nylon — Hosiery — Slips 
Feather Pillows — Wool Blankets 
"YES ... ANYTHING SAFE IN WATER IS SAFE 
in a WESTINGHOUSE LAUNDROMAT" 
AVAILABLE NOW FOR IMMEDIATE DELIVERY 
SAVES TIME—SAVES MONEY 
See a Demonstration Today at 
K. D. MILLER ELECTRIC ies 
Since 1919 

128 S. GREENLEAF OX. 4-3641 rm | is 
e - sa 
you CAN BE SURE...1F ITS \ Vestinghouse tee 
| ha 


10 THe WHITTIER PIcTORIAL For AuGusT 23, 1951 


ary 
eks 
Oys 
ind 


WHITTIER SNAPSHOTS 


Maybe you cant eat as many 
hot-cakes as Bobby but you'll 
enjoy these delicious flapjacks 


with lots of syrup and butter 
morning noon or night at 


Sgt. Michael F. (Mickey) Nagy, son of Mrs. J. J. Sebastian, 11153 See Dr., 
recently returned from Korea with a handful of medals including the coveted BEVERLY FOUNTAIN 


Silver Star. The Pictorial believes that the citation that accompanied it is worth Open all mite 
reading so that we in the U.S. can appreciate what the Korean “‘police action” 


can mean to individual soldiers. It is printed below. UPTOWN SALAD BOWL 


“u 


We. 


. while a member of Heavy Mortar Company, 17th Infantry, (Sgt. Nagy) dis- 


that he be allowed to return to the observation post. Upon his return, he again 
exposed himself to enemy fire in order that he could more effectively direct the fire 
of his platoon’s mortars, until he was again seriously wounded. The gallantry displayed 
by Sergeant Nagy on this occasion reflects great credit on himself and the military 
service.” 


tinguished himself by gallantry in action against an armed enemy near Yonhwadong, ° 

Korea, on 23 April 1951. On this date, he was serving as a forward observer for his The Beauty of Natural Wood in a Durable 
mortar section, in support of the 2nd Battalion, 17th Infantry who were attacking if 

enemy held hill positions. While directing fire missions from an observation post on the 

crest of a hill, his position came under intense small arms and mortar fire. With utter 

disregard for his personal safety, he remained in his exposed position until wounded Ce Woo ence 

by enemy fire. After having his wound dressed at the battalion aid station. he requested 


Sash & Doors Paint Lumber 
Hardware Millwork Cabinets 
Store Fixtures Window & Door Frames 


RICHARDSON 


Mill & Lumber Co. 


THIS CARTOON CAN BE EXPLAINED very simply: a light-sleeping friend whose 
name shall be withheld was driven frantic and sleepless by his neighbor’s dog’s inces- 


sant barking. A handy fellow with electricity, he made a tape recording of the din h ° 
and bided his time until early one Sunday morning. Then, he aimed his speaker neigh- -- Down the Réuenr.. 
borward, flipped a switch and set the dawn reverberating with recorded woofs. Things 9013 E. Waittier Biv. OXrorv 9-603 


have been quieter ever since, he reports. (The cartoon was drawn by the bark’s owner.) 
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How to Starve For 


250 Miles, 22 Days 


Scopes Mounted to Your Individual Liking .. . 
A Large Variety of Scopes and Scope Mounts 
For Any Rifle... 


BOLTS ALTERED TO FIT YOUR RIFLE 
SEE US TODAY! 


WESTERN 


Gun Exchange 


441 S. GREENLEAF Repairs, Scope Mounting, Blueing OX 4-3311 


ptusther “famous 
PICNIC DRIVE-IN 
“Te Sewe You 


Scoutmaster Short displays 23 days’ worth of beard. 


Seven local Boy Scouts have conclusively proved the eternal truth of the 
old adage that an army travels on its stomach. In an epic 250-mile hike in 
the high Sierras, the scouts literally ate their way from Yosemite Valley to 
Whitney Portal, yet managed to lose a total of 113 pounds in the process. 

It wasn’t that Scoutmaster Wayne A. Short didn’t provide for his junior 

. high school age charges. Three caches of food were buried along the John 
Famous Double Burgers — Tacos Muir trail so the boys wouldn’t have to tote all their food. At that, they each 


J Owr carried 40 to 50 pound packs and Short himself was a walking commissary 


THICK MALTS — PIES — DONUTS with a 73-pound load. What’s more, they caught up to 50 trout on several 
occasions to supplement their diet. 
: One reason for the shortage was the fact that they had 19 days’ food for 
ss ss a hike that took 22. Another was that it is impossible to provide enough food 
Picnic No. 1 Picnic No. 2 for teen-agers hiking 10 miles per day for three weeks. 

‘ Ik Whittier Blvd. at Hadi The scouts trudged over 11 passes from 11,000 to 14,000 feet high, climbed 
W. Beverly at Norva ca oe ellen the tallest mountain in the U.S., and walked through rain, snow, sleet, hail and 
OX. 42-4743 OX. 4-5158 many mountain streams, but most of the time they were either in a chowline 
Open 11 a.m. to 1 a.m. Open 7 a.m. to 1 a.m. or wishing they were in one. They bought extra food, found some, were given 
some, ‘“‘promoted” some and smooched some. The trip’s darkest moment was C 

ae when they discovered that two youthful hikers who had accompanied them 

Picnic No. 1 Closed Mondays . . . Try No. 2 for two days turned out to be smoochers themselves. And the moment supreme 

Picnic No. 2 Closed Tuesdays Visit Now! was when they discovered a seven-pound can of peanut butter atop Mt. 
e en : Whitney. N 
; What did they think of Scoutmaster Short? “Oh, he was swell until he ran 
H. R.GRIFFIN APPRECIATES COMPLETE TAKE out of cigarettes. Then he drove us pretty hard until we reached the next place 


YOUR PATRONAGE HOME SERVICE where he could get some.” C 


n 
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GRAFLEX SPEED GRAPHIC LEICA KINE EXAKTA 


3 Ways to Buy 


LEE’'S PHOTO SUPPLY 
| -30-DAY LAYAWAY 


10% Down—No Interest or Charges 


2-DIVIDED PAYMENTS 


1/3 Down—1/3 in 30 Days—1/3 in 60 Days 
No Interest—No Carrying Charges 


3 - BUDGET TERMS 


25% Down—Up to 18 Months to Pay 
ON PURCHASES AMOUNTING TO $100 OR MORE 


PHOTO SUPPLY 


“Service With a Smile” 
2 Convenient Locations 
114 E. Philadelphia 11156 E. Whittier Bivd. 


California Bank Building Between Broadway & Norwalk 


OX 4-3879 OX 42-9324 


Guaranteed REPAIRING 


All Makes of Cameras and Projectors 
DOMESTIC AND FOREIGN 


Boys did not exactly wear regulation scout uniform: mainly because boots and pants 
wore out with incredible speed. Short wore out the seat of two pairs of trousers, finally 
cannibalized remnants to make shorts. 


EASTMAN KODAKS BELL AND HOWELL AMPRO REVERE ARGUS 
SNOUYV JYFAITY OUYdWV T13MOH GNV 11398 SHNVGOW NYWLSYV3 


eg j tad 


Short poses with Troop 466 members Charlie Stowe, Richard Williamson, Melvin 
Frank, Dick Martin. On hike but not in picture were Bob Simonson, and Paul Schubert, 
from Troop 5, La Crescenta. 


ee ae ae ae ae ae ae a es 
me O WAITER! NOTEBOOKS 
Sc) As ee ve a PAPER 
j In dinner-hour fervor 
inior 
John I wonder, why not PENCILS, PENS 
each Call the waiter the server? BOOK SATCHELS 
Say Since I, sitting by 
veral With the hour getting later, / eRe 
f Would be more appropriately 
os Called the waiter. 

food —HortTENSE ROBERTA ROBERTS 

bed Ke KK ke oe kk ek . 2 
pe 140 W. Philadelphia St. 
ji 
ie Phone OX 45-172 
was 
hem e THE WHITTIER PICTORIAL $3.50 
reme 133 E. Philadelphia St. 

Mt. 
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4 = =THE CHANTICLEER 


LITTLE DINNER $1.10 DELIVERY 


BIG DINNER $1.35 SERVICE 
THE BANQUET $1.60 


Fried Chicken—To Go! 


OX. 41-1390 


12636 E. Whittier Blvd. 


@ Blue Bacite Lodge 


A NEW 21 UNIT MOTEL 
OXford 4-9150 


12702 E. Whittier Blvd. 


3% ~=WHITT LEAF MKT. 


Meats — Fresh Produce 


Customer Parking 


12906 E. Whittier Blvd. 


OX. 4-9177 


Charlies Liquor 


Why Be Thirsty? — See Charlie 


13100 E. Whittier Blvd. 


OX. 4-3542 


5, Glenn A. Shay 


Auto Sales & Service 


OX. 4-3338 


13106 E. Whittier Blvd. 
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S ComMsTOCcK 


6 Waterfieldi Cafe 


Fine Foods.. . . Cocktails 


OX. 4-3962 


13202 E. Whittier Blvd. 


4 3 & C Auto Supply 


We Can Supply 99% of Your Needs 


OXford 4-4669 
13214 E. Whittier Blvd. 


§ Hudson Used Cars 


L. Albert Mencke 


QUALITY USED CARS 


13224 E. Whittier Blvd. OX. 4-7326 


MOVING TO NEW LOCATION 
Children’s & Ladies’ Wear 
DRESS-UPS 


OF GALEVRFORNIA 
OX. 42-4253 


New Address 13244 E. Whittier Blvd. 


Shirley Shocker Claudia Reinhold 


It’s Always a S-T-R-I-K-E When You 


Shop on Wh 


f_OFRIES 
Wallpaper & 
Paint Store 


Birge Wallpaper 


OX. 4-4354 ‘ 
13310 E. Whittier Blvd. 


Qf Turner & Chapin. Inc. 


Tractors - Equipment 


OX. 4-3710 
13412 E. Whittier Blvd. 


OXford 4-3942 
4 2. OXford 41-5102 
Kimberly 3-2239 

M. C. Nottingham Co. 


OF WHITTIER 


“HYGI-SEPT” SANITARY SEWAGE 
DISPOSAL SYSTEMS 


13522 E. Whittier 


OXford 41-4039 


\ 
AG V &H CLEANE 


DeLuxe Cleaning Ser 


Hand Finishing 


Delivery Service 


117 E. Whittier Blvd. ox. 


4.3 MARKET BASE 


A Huge Basket o} 
FOOD VALUES 


Parking Space Unlimit 


401 E. WHITTIER BL 


Blvd. Carpet & 
Upholstery Clear 


WE CLEAN ON LOCATION OR | 
OUR MODERN SHOP 


A% 


We Sell New & Used Rugs Ce) 
704 E. Whittier Blvd. 


THe WHITTIER PIcToRIAL FOR Al 


Vhittier Blvd. 


el 
H CLEANERS 


QT Poor Boys Mbt. 


ixe Cleaning Service 


Hand Finishing Fresh Fruits & Vegetables 


elivery Service 


ier Blyd. OX. 44-4258 123 E. Whittier Blvd. OX 42-7508 


a8 
Fishermani Coruer 
If It Is for Fishing We Have It 


O. D. “DUSTY” RHOADS 
A. W. “BUCK” JONES 


OX. 44-4358 


201 E. Whittier Blvd. 


A9 


AIR CONDITIONING 
Heating 


KIRK SHEET METAL 


CONTRACTORS 


205 E. Whittier Blvd. OX. 4-4165 


RKET BASKET 


A Huge Basket of 
FOOD VALUES 


irking Space Unlimited 


| E. WHITTIER BLVD. 


vd. Carpet & 
olstery Cleaners 


.N ON LOCATION OR IN 
IR MODERN SHOP 


TV & Appliances 


101 W. Whittier Blvd. 


OX. 4-4191 


Used Rugs 
:. Whittier Blvd. 


OX. 4-7144 
OX. 4-3346 
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BUCK’S 
Plumbing & Appliances 


OX. 4-3870 
OX. 4-3841 


207 E. Whittier Blvd. 


a 1 Whittier Sewing 
Machine Co. 


Exclusive Dealer for 


ADLER 


OX. 4-3192 


227 E. Whittier BI. 


2.2, Boyd & Hall 


Expert Wheel Balancing 


QUALITY RETREADING 
USED TIRES & TUBES 


309 E. Whittier Blvd. 


23 Olsen's Grocery 
& Malt Shop 


513 E. Whittier Blvd. OX. 45-4594 


@25 


No Parking 
Meters 
Shop in 

Comfort and 
at Your Leisure 


aN 


Whittier Motel 


17 Modern Units 
Some with Kitchens 


Reasonable Rates OX. 5-3540 


621 E. Whittier Blvd. 


29 Carys of Whittier 


DINNERS 5:00 TO 9:00 
SUNDAY & HOLIDAYS 12:00 TO 8:00 


CLOSED WEDNESDAY 
Reopened After Vacation 
645 E. Whittier Blvd. OX. 45-3428 
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Caro, HuUNNICUTT 


SCULPTURED IN SHARKSKIN 


Sleekly tailored in wool sharkskin . . . sharply 
accented with wool gabardine on collar, 
cuff and pocket... this suit will take 
you beautifully into the fall fashion picture. 


59.95 


—— lO 


WHITTIER 


woman would welcome as a gift. 


Women Told, ‘Fashion 
ls What You Make It’ 


Fashions come and go and women haul their skirts up or down at the whims 
and/or dictates of the fashion world. Wishing to know what was in store for 
them in the coming months the women of Whittier answered the call once again 
and jammed Welch’s for the first of a series of fashion shows sponsored by 
local shops. The ladies first fed the body and then turned to the styles to view 
what was going to adorn it. 

Brown, black, grey, green, beige, red and all the usual fall colors, but with 
new names like mandarin red and Kasa (Hungarian word meaning rice), 
were in evidence. Skirts if you stick strictly to the edicts, will be 15 inches 
from the floor. The Dolman sleeve is beginning to make its comeback. Rhine- 
Stones as trim and arrows at pockets were used extensively. Mrs. Julianna 
Donovan, producer and commentator for the show, told those present that, 
“What you wear is always fashionable if it fits you. Don’t raise your hemline 
just because it’s what they are doing in Kansas City or New York. Remember 
we are in Whittier. Be an individualist. Fit your clothes to your personality 
and you will be well dressed.” 

Women, like the U. S. State Department, will feel the influence of the 
Chinese on their heads this fall. One scientifically designed hair-do was labeled 
“The East Meets the West,” and a hat had a small rhinestone pagoda perched 
on its top. 

Some 30 outfits to take the tot, teenage or college girl and matron through 
the day were displayed by Tibbetts store with complementing hats from 
Aileen’s and hairstyles by Ernestine’s Beauty Arts Studio. Professional models 
from Los Angeles and one lone Whittier girl, June Helm, wore the clothes. 
Mrs. Donovan, who lives at 1605 Lorene St., said she would be very happy 
to learn of any girls in Whittier who have had professional modeling training 
so that the show will be truly an all-Whittier production. 

Subsequent shows were scheduled for August 22 with styles from Myers 
and August 29 with fashions from Le Nell’s. 
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June Helm stops in tour of dining room to show group of men a dress that any 


Jur 
ing te 
touch 
velvet 


Men just couldn’t take their eyes off of this pajama and brunch coat ensemble. 
At right, Daryle Mercer strikes Chinese pose in ‘‘East Meets West’’ hair style with 
mandarin red pajamas. 


t any 


June Helm in perennial sweater and skirt with stole added for cool morning dash- 
ing to classes or evening library ‘sessions, at left. Kelly green wool jersey has new 
ches touch in sweater like neckline and sleeves with knife pleated skirt. Cloche hat is black 
1ine- velvet trimmed with band of pearls and gold and real long old fashioned bow in back. 


A mother and daughter or sister and sister combine is green corduroy with gold trim 
and carryall pockets. At right, a very fashionable 34 length coat displaying arrows 
in black velvet at pockets. Detachable black velvet collar and cuffs also may be worn 
with this. 


2nd 
Annual 


August 
Fur Sale 


Fine 
3 Row 
China 
Mink 
$585 
Plus Tax 
Budget Payment Plan 


@ REPAIRING 
@® RESTYLING 
®@ CLEANING 
® COLD STORAGE 


Modeled by GENEVA HOLLINGSWORTH 


Furs by Slade 


In the Julie Martin Shop 
167 S. GREENLEAF 
Phone OX. 4-3439 or 45-8512 


“THE 
FIGURE 
SECRET 

OF SMART 
MERICAN 

OMEN” 


"RPAMED Cust e 
BRASSTERES FROM HOLLYWOOD 


Have you ever really been fitted for a bra? 

Had it pinned, tucked, adjusted till it fit only you in all this world? 
That's the way Lov-e’ bra is custom-fitted to you, and what a 
difference it makes. The proper bra is carefully selected 

for you from 500 size variations, then Lov-e' trained 


rintoaeree!” Catherine’s 


you look better, you feel better, you'll 
never settle for less than a custom-fit. 
in Whittier at 170 So. Greenleaf 


Models for every figure type, 
styles for every occasion. $4 to 12.50 
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See Le Nell’s Fall Styles at Welch’s-- 
August 29th 


| 


| D.D. Johnson 


7 ) Original 


Comes with white shirt, 
royal blue skirt, and 
yellow weskit. 


Yarn dyed ‘suede casual coat, at left, has long sleeves that are easily pushed up 
sweater style. Hat is red soft felt uniquely trimmed by angora knit onto it and the 
bobbins left hanging at side. Gertrude Madsen modelled striking styles for matrons 
and proved bright colors are for all ages by appearing in brilliant reds as well as 
sedate grey. 


"5 
Aileer 


Le Nell’s 
Sportswear 


= 107 E. Bailey 
Pat-Marre HENRY Around the Corner from Greenleaf 


THESE ARE OUR SENTIMENTS: 


We whose business it is to make portraits by photography 
consider that ours is a profession, not a trade. In common with 
all professions, we have a great obligation to the public—to 
do at all times our very best work, to avoid misrepresentation 
in our dealings and advertising and to protect the public so 
far as is in our power from the charlatans and quacks who 
inevitably creep into any profession. 

We at Barton’s Studio have no interest in “skinning the 
sucker,” nor in “making a quick dollar.” We scorn the use of 
“free picture,” “Five dollar value for 98c,” and all other such 
come-on tricks. If our portraits are to reflect your personality, 
the real you, as interpreted by our years of experience, they 
must be made carefully with full attention to details, and with 
a thoughtful application of our best judgment to each individual 
sitting. 

This cannot be done free. Our prices are the lowest we find 
commensurate with the quality we insist upon; they, therefore, 
represent the greatest value—the finest “bargain” you can 
obtain. 

This, then is our code: To deal with you always with the 
consideration and courtesy you have every right to expect: to 
permit you to buy only what you need—no high pressure 
salesmen are in our employ; and to give you the finest work- 
manship at our command, using the best materials available, 
with the added intangible. creative interpretation, that makes 
it “Art.” 

It is this attitude that has made our name synonymous with 
fine photography in so many homes in this community. 


tots mostly of Dan River Fabrics. ~ 


Mauve 


154 N. Greenleaf V Studia 


OX 4-2019 Iridescent bronze taffeta for evening wear labeled as ‘‘new’’ because of sheath type Me 

5 front and bustle back fullness sharply recalls styles of only four years ago. Hat of usual 

white hatters plush with rhinestone pagoda, at right, worn with black velvet dress and of Per 

white dicky brought show to close as fashion day ended. Aileer 

18 Welck 
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for a fashionable fall 


Hand woven in Mexico, bright accents to 
your fall gray and brown background 
colors. These stoles are long and drapable 
with extra long knotted fringe. Pure wool 
in bright pink or green, also black—10.95. 


ACCESSORIES — street floor 


eee 


You Owe It to Yourself to Try 
Mercury's Two-Way Test 


No. | No. 2 
Road Test Budget Test 


STOP IN TODAY ...and Take the Drive of Your Life 


URICH-GIBBS MOTOR CO. 


On Whittier Boulevard at Greenleaf 
Phone OX-4-4645 


be at ae ae 


Local WaterpoloTeam 


Seeks 3rd AAU Title 


The Whittier Swim Club’s crack waterpolo team is rarin’ to go to Chicago, 
Aug. 31-Sept. 2 to see if it can’t bring home its third National A.A.U. senior 
outdoor waterpolo championship, Aside from a bunch of tough competing 
teams, the only thing that can stop the local squad is lack of funds to make 
the trip. Specifically, the club needs about $2,000 to send Coach Heber Hol- 
loway and 12 players to the meet. The Junior Chamber of Commerce is back- 
ing the team and will gladly receive donations to make the trip possible. The 
tankmen, though not widely known in Whittier, are highly respected in national 
waterpolo circles: five of them made the A.A.U.’s 1950 All-American waterpolo 
team (Borchers, Burns, Frojen, Illsley, Ostman). 


In A Rush? 


Busy With 
Everyday Chores? 


Bank by Mail 
PICO CITIZENS BANK 


9234 E. WHITTIER BLVD. OX. 9-9723 PICO 


An Independent Bank With Personal Service 


We Welcome Discussion on All Types of Loans 


Action shots show team practicing for championships in high school pool. 
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Whittier waterpolo artists receive championship medals at last year’s St. Louis meet. to right) Grahame Christie, Tom Ostman: Ed Illsley, Bob Frojen, Harry Borchers, Bob 
Rear Admiral Harold C. Train, USN (ret) hands trophies to squadmen including (left Horn, Marvin Burns, Don Poucher, Danny Osborne, Frank Poucher. 
COL 4 i 
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ake types, are some of the fine 
Hol- 
ack- work done by QUALITY 
The 
onal SIGN SERVICE in its many 
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years of satisfying business firms of this area. 
QUALITY SIGN SERVICE operates its own 
NEON shop and NOW has an UPTOWN 
‘office for your convenience 
at 235 W. Philadelphia St. 
Does your store sign attract 
the “EYE”? If not, SEE or 
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CALL ... QUALITY SIGN 
SERVICE at once. 
SIGNS OF ALL KINDS 


Sales & Service 
Everything 
For Building 

w 
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TIME PAYMENTS ARRANGED 
BARBECUE PITS AND PATIOS A SPECIALTY 


We make commercial gates to order for any type installation. Free estimates 
and reasonable prices. We also install Waveblock, Redwood, Concrete Block 
and Chain Link fences. 


10600 WHITTIER BLVD. 
235 W. PHILADELPHIA ST. 
OXford 4-5148 OXford 9-6593  UNderhill 0-2089 


N Quality. . that our business” ‘Atlas carries a World of Fencing”’ 
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9502 E. Whittier Blvd.. Pico 


Quality Carpet 
at August Sale Price 


Shown above is Whittal’s Fairlee .. . 

a tough Wilton Carpet of man-made 

fibres... available in green or beige. 
12’ widths 


Regularly 12.50 sq. yd. 


995 sq. yd. 


During Perry's August Clearance 


VISIT PERRY’S AUGUST CLEARANCE 
Storewide Reductions on Merchandise of Quality 


Uf feng 


409 E. Philadelphia St. 


(near Painter) 


Convenient credit terms 
— if you wish 


By Martha Pollak 


It takes a heap of living to make a house a home, so the saying goes, but it 
also takes a heap of work and that is just what Mr. and Mrs. Carl A. Green 
have put in at their place at 835 Sunset Drive. The casual driver is not apt 
to pass the Green home—it’s the last house on a dead end street—but when 
it’s found it is to be admired. Migrating to California over two years ago 
from Providence, R. I., the Greens brought with them the idea of a true New 
England home and have managed to transform the drab tan shingles of the 
house they bought into a charming barn-red exterior with white trim. From 
the street, the visitor sees crisp white organdy curtains at the picture windows 
and, framing the house, flowers in profusion. 

The Greens might well be candidates to write “do it yourself” articles as 
they have done much to decorate their own home. Mrs. Green has taken many 
classes in the Adult Education School, including lampshades, copper work and 
flower making. She put her instruction to good use and made all the lamp- 
shades in her home. A friend from school helped to reupholster two chairs in 
the living room and Mrs. Green made the slipcover for another. Mr. Green 
was not sitting back smoking his pipe while all this was going on but was 
busy painting the house, buildng a planter on the back patio and helping the 
Greenleaf Masonic Lodge build its new temple. Besides being an immaculate 
housekeeper Mrs. Green hooks rugs, knits and because she says, “I just can’t 
sit and do nothing” in her spare time, makes flowers of the artificial but 
real-looking variety. 

The house sits on a 40-foot lot that is pie shaped and 140 feet deep. . . 
wide enough in the back to accommodate twelve fruit trees without crowding. 
“The feature of this house I fell in love with is the huge storage closet in the 
kitchen,” Mrs. Green proclaims. “When I saw that I said, ‘This is it’.” In- 
cluded in the house is a living-dining room across the entire front, two bed- 
rooms, den and bath. Two fireplaces, one in the living room and the other 
in the den, were not enough, so, there is a handsome outdoor barbecue pit 
as well. 


, - 


Bookcases at side of den fireplace holds handwork of both Greens. On the top shelf 
is a copper planter made by Mrs. Green and below it in scale is the locomotive made 
by Mr. Green. 
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Picture over mantle was painted by Carl Green when he 
sold it but | objected,’’ Mrs. Green explained. 


was in college. 


“He almost 


Make Colonial 
Your Choice 


You gain both comfort and informality with the use of good 
Eastern birch and maple. For those who enjoy this mood a visit 
to our furnished model home is in order. It's in the H. N. Berger 
subdivision on California between 2nd and 6th Sts. 
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A small green, white and coral print ties living and dining 
rooms together. The inviting Danbury settee and the Cape Cod 
wing chair are as authentic as furniture can be. 
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The dining area features a charming drop leaf 
butterfly extension table. Its honest, forthright 
lines blend simplicity with sophistication ... the 
side chairs are the famous fiddle backs. Come 
see us today and make Colonial your choice! 


The Colonial Shop 


* 


Handmade lampshade, re-upholstered chairs are silent testimony of what one can 
learn to do at Adult Education School. THE 
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i : : commu 
charact 
to aut 
that J 
might 
not be 
saloons 
while | 
he the 
they e 
testifie 
of tha 
alcoho 


Dining room is an exact replica of New England arrangement depicted in David 
Davison pictures on wall. Glass in window is mostly antique which was wedding presents 
to Mrs. Green’s mother. 


eS 


In cornr of master bedroom Mrs. Green keeps hooked rug which she works on in 


1416 West Whittier Boulevard (Whittier Theater Building) OXford 4-35841 je, ‘spare. time. 
24 
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Realty Board, then took the stand. He stressed that different 
communities, states and nations each have their distinctive 
character and indicated that it was Whittier’s character not 
to authorize too many package liquor counters, He said 
that John Greenleaf Whittier, when asked if this city 
might use his name, replied with two conditions—that it 
not be exclusively a Quaker community and that open 
sdloons be discouraged. Upon questioning, he explained that 
while there were no package stores in Mr. Whittier’s day, 
he thought the poet would have disapproved them had 
they existed. A spokesman for the First Friends Church 
testified that he had been authorized to protest on behalf 
of that institution and added that the church objected to 
alcohol in any form. 


House has unusually large set-back because of 40-foot frontage, but the long 
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THE LIQUOR HEARING (Continued from page 5) 


of alcohol rather than take business away from existing 
liquor stores, but this perhaps had no bearing. 

r. Lappen called as his only witness Mr. Jensen, who 
stopped tilting his chair long enough to take the stand and 
testify that the new market would be the tenth in the 
Better Foods chain; that it would open with an inventory 
of about $75,000, of which $5,000 would be liquor; that 
it would receive about 450 to 500 auto-loads of customers 
daily; and that it would have 16,000 square feet of floor 
space of which “not over” 500 square feet would be oc- 
cupied by the liquor counter. 

Mr. Akers said that the hearing report would be sent to 
the board for a decision. He adjourned the meeting at 12:12 
p.m. 


A rather substantial lady wearing a light print dress and 
a black hat topped with an alert feather or two said she 
represented the Woman’s Christian Temperance Union. She 
said categorically that “I have it for a fact that the sheriff’s 
office has 150 square miles to patrol and that 270,000 peo- 
ple live there.” She added, just as sternly that “I have it 
for a fact that they have only 93 policemen to patrol this 
area. They feel they need one policeman for each thousand 
population, but of course, they don’t have that.” She 
pointed out that drunken driving is on the increase and 
probably meant to imply that package sale of liquor by 
the new market would increase that hazard, but did not 
make this point clearly. In fact, no one offered evidence 
that sale of Better Foods liquor would increase consumption 


Mead Stores. 


Build with confidence ... assured by our 50 yrs. service 


If you already have your plans drawn, let Whiting-Mead figure 
the material lists. You‘ll find that your dollars go farther at Whiting- 


This three bedroom (two with den) home has a simple and compact 
floor plan that recognizes the livingroom and den or playroom as the 
center of family life. The long living room is ideal for television view- 
ing. Easy access to any room, accessibility of bathroom, and abundent 
closet space are other features. The den has a separate entrance, which 
is nice in families with children, who can reach the bedrooms and bath 
without going through the living room. 

This plan will fit a normal 50 foot lot or a corner lot. It is narrow 
enough for a driveway either at the side or short enough for one at 
the rear, on a corner. 


At a fraction of the cost of preparing your own plans, Whiting- 
Mead can offer a wide selection of attractive, fully approved F.H.A. 
home designs: including complete blueprints, material lists and detail 
drawings. A FREE BOOKLET of this and many other homes is available 
from Whiting-Mead’s special plan service. 


BED Room 
9*0°K 11-6" 


Whiting-Mead’s experienced staff will be happy to help you with 
your building problems, estimate materials needed and assist in the 
selection of all building materials. And remember, ‘Everything For 
Building” is more than a slogan at Whiting-Mecd .. . it’s an actual fact. 


302 W. Philadelphia St. OXford 4-4115 


WHITTIER . . POMONA . . LOS ANGELES . . NORTH HOLLYWOOD 


> 
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PLAN NO.302 


HOUSE AREA= 1064" 
Porcn AREA= 53° 
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AMAZING SANITONE 
DRY CLEANING 
Makes BAcK-to-ScHOo| CLOTHES 


Look Like-New ...Gets Out A// 
the Dirt! 


“We are one 
of the 1034 
SANITONE 
Dry Cleaners 

who know the 


secret that 
Inakes colors 


and patterns 


Bright As 
New Again!” 


Here’s your chance to discover a new and better kind of dry cleaning .. . 
Sanitone! It’s perfect for children’s clothes . . . gets them cleaner than ever 
before. Because Sanitone Dry Cleaning reaches deep into fabrics to flush out 
ground-in dirt and grime . . . patterns and colors spring back to life! No dry 
cleaning odors . . . even perspiration removed. You not only see the difference 
but feel the difference too, because original like-new texture is restored. So 
plan to send the kiddies’ back to school brighter, cleaner . . . in clothes cleaned 
the miracle Sanitone way. It costs no more than ordinary old-fashioned dry 
cleaning. Do it today. 


Yt Lowndes. 
FASHION CLEANERS 


OXford 4-2048, 4-3530 


218-220 S. Greenleat 
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Now that the “green corn moon”* is here, I suppose that you are all spending at least 
a part of every day at the Whittier high school pool. Aren’t you glad that the school board 
and the city recreation commission made it possible for you to splash around there these 
hot days? 

Our friend Tim Miller really dreaded the hot weather because he didn’t know how to 


swim. Even his young sister Tess had become a member of the Fish club up at Camp 
to] e oe 
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Arbolado. So this year he just HAD to learn to swim. Tim tried everything. He practiced 
his “breathing” in the bathtub: “In through the mouth and out through the nose.” Every 
time he thought he knew how at home, he’d try it the next day at the pool and get a 
head-nose-mouth-full-of-water. At night, he’d lie on his bed and practice kicking. But it 
never worked off of dry land. 

Of course Tim could manage something like swimming if he had on his water wings 
or a life-jacket. But he wasn’t fooling anybody, least of all himself. 

Mr. Miller had often told Tim that he couldn’t go fishing with him until he learned 
to swim. And Mrs. Miller was afraid to allow Tim to play in the’ ocean at the beach 
because he couldn’t control his breathing if a wave happened to hit him. 

All of Tim’s friends and Aunts and Uncles and the life-guards at the pool tried to help. 
[ach one had a special way. Tim was pulled on a raft..He was held by his arms, and by 
the legs and around his waist. He tried hanging on to the side of the pool. He hung on to 


a rope. He hung on to a pole. He did everything but swim all by himself. 

Tim had given up. For two weeks he didn’t go near the pool. He pretended that 
swimming was: for fish and ducks and sea lions. 

But on one REAL hot day Tim and Tess were invited up to their cousin’s at Lake 
Arrowhead. Tim took along his baseball and bat, just hoping that he could get the kids 
interested in something besides “dumb old swimming.” And while they were playing, you 


ony cancels 


can just guess what happened. Tim’s good, official baseball (he’d won it selling Whittier 
PIcTORIALS)- went smack into the lake. Tim went dashing into the water. The ball was 
out pretty far, so he swam after it. yes. He swim, swam, swum. Just like a duck, or a 
fish, or a sea lion. . . . Tim went after that ball. 

Unfortunately the ball had sunk to the bottom, so that Tim was unable to retrieve 
it. But instead of the ball he found sométhing else. He found that he could swim. And 

° a e 
fo) 
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swimming is FUN. Tim had been working so hard at it that he forgot. all-about the 
fun-part. 

Maybe Tim’s swimming lesson can help you. If you are kicking furiously and frantically 
waving your arms about in the water, just relax, and you’ll soon feel at home. And you'll 
swim. Like a duck or a fish or a sea lion! 


Pee ee 


*The Indians called August, the month of the “green corn moon” because most of the 
corn ears were formed by then and some were ready to eat. 
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Want a Picture to Keep? 


Glossy 8x10-inch photographs of pictures printed in THE 
PicTORIAL may be purchased at our office, $1 each. For 5x7- 
inch prints the price is 60c each. Prices for contact,prints and 
large orders may be had by phoning 45-0274. We also take 
many pictures which, because of space limitations or for other 
reasons, never appear in the magazine; you may see proofs 
and order prints from these negatives by calling at THE 
Picroriat office. 
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FRIED GRUNION 
If anyone tells you he’s been down to Huntington Beach in search of 

Leuresthes tenuis, just nod wisely and snap, “Cut the palaver—are the 

grunion running?” The little fellows—they come in sizes up to seven inches— 

ran early this month and, at this writing, were scheduled to put in a repeat 
performance August 17-19 at local beaches. The grunion, as most everyone 
knows, is a tasty fish whose main concern in life is to raise a family. So he 

(she) heads for the beach during the high tides at the full and dark of the 

moon from March through August and flipflops up to the high water mark 

to spawn. At this point, hordes of komo sapiens pounce on him in often vain 
efforts to scoop him up before the next wave breaks. 

The five grunion pictured on the platter of Mrs. Willard Oates, 642 S. 
Washington, were subdued by the author after spending six ankle-chilling 
hours in the Huntington Beach surf over a span of two nights. People, includ- 
ing a great many who used the grunion as an excuse to make fires or merry 
on the beach, were more numerous than fish. On the third night the grunion 
showed up in force, the press reported. If you dave to go grunion-hunting and 
you outlast the little rascals, here are three ways Mrs. Oates says they can 
be prepared: 

I — Friep In DEEP Fat 
Clean grunion; scale, remove belly fins, split with sharp knife and take out 

entrails. Leave head and tail undisturbed. Salt and pepper both sides, then 
roll in flour and cornmeal mixture. Place on platter and put in refrigerator 
for a couple of hours. Then bring melted shortening to a temperature hot 
enough to brown one-inch square of bread. Place grunion in hot fat and fry 
to a golden brown. Drain on paper towel and serve hot on platter garnished 
with parsley. 

II — En CassEro te (for those who like the unusual in flavor) 

Clean grunion; leave whole, if desired. Salt with garlic salt, and pepper. 
Place in casserole; pour on 2 T olive oil. Cover and bake in 375° oven, 12 
minutes per pound. Anchovies and smelt may also be prepared in this way. 
II] — FriepD IN BUTTER 

Clean grunion; leave whole. Dip in milk, roll in flour; salt and pepper. Put 
1/3 cube of butter in frying pan. Place fish in heated pan, cover and fry over 
medium high flame for five minutes or until brown. Remove cover, turn and 
brown quickly on the other side. 
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Great! 
IT’S AMERICA’S NEW HEALTH DESSERT! 


The Original Yami Yogurt with a delicious 
Strawberry Flavor added . . . ready to serve. 
You will love it! 


Yami Yogurt Strawberry Flavored 
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OXford 9-6133 
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WHY THROW MONEY AWAY ? 


BEVERLY BOULEVARD AT ROSEMEAD 


A FULL Sole Means Longer 
and More Comfortable Wearing 
at Very Little Extra Cost 


BILYEU DRIVE-IN Shoe Repair 


141 E. WHITTIER BLVD. 


FINE FOOD OVER THE 


WORLD 
RATTLE SNAKE MEAT 


TURTLE MEAT 
WILD RICE 
TRUFFLES 
CAVIAR 
SQUAB 
SNAILS 


Whittier Glass & Mirror Co. 


Competent Glaziers - Custom Seat Covers 
Plate - Auto - Window - Art Glass 
Furniture Tops - Shower Doors 
1 1434-38 E. Whittier Blvd. — OXford 4-2629 


SALES SERVICE 
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17-INCH CONSOLES IN MALIBU STYLING 


The latest in Hoffman design, 
patterned after the popular 
Hoffman Malibu. ...the big, 
all new 17” consoles offer 
beauty, performance and 
value, all in the Hoffman tra- 
dition of fine quality. The 17” 
Malibu series was designed 
and built to meet the demand 
for a compact, top-perform- 
ing console at a price to fit 
any budget. The custom-qual- 
ity cabinets add new beauty 
to Modern and Traditional 
decor. 


CLEAREST PICTURE ASSURED... 
Exclusive Easy-Vision Lens 
offers greater contrast, 
proved 15% clearer...17-inch 
black rectangular tube re- 
produces the true TV camera 
proportions . . . extra-large 
power transformer gives 
maximum voltage for picture 
brightness...improved dual 
IF system gives full band- 
width reproduction. 


HOFFMAN PERFORMANCE PLUS 
FEATURES...big, full-toned 12” 
speaker in acoustically-de- 
signed sound chamber...tun- 
able In-Dor Antenna...new 
wide-angle viewing...lighted 
station selector... built-in 
phonograph jack and switch 
... UHF adapter plug...all in 
a precision-engineered chas- 
sis with 20 tubes, two recti- 
fiers, picture tube. 


CUSTOM-QUALITY CABINETRY .. . 
Smart, new designs in Mod- 
ern and Traditional in these 
two, all-new consoles. Hand- 
finished in imported veneers 

Model 887: 17-inch console and Eastern hardwoods. 

in traditionally beautiful 

Mahogany veneer cabinet. 

372" high, 25%” wide, 197s" 

deep. 


ICO PALACE SALE 


Pico Palace Sales Offers a Complete TV Service Dept. 
E. Whittier Bivd.. Pico OXford 9-1224 
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